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ABOUT ACCESS MIDSTREAM  
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SAFE AND RESPONSIBLE OPERATIONS 

ÁAccess Midstream remains committed to: 

ÅProtecting our countryõs natural resources 

ÅEncouraging our employees, contractors, suppliers and vendors to 

work in the safest and most environmentally-friendly manner 

possible 

ÅContinually evaluating and improving our operating practices to 

minimize our environmental footprint 

ÅBeing a good neighbor in the areas where we live and work 

 

ÁCommitment to Safety and Environmental Excellence 
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STAKEHOLDERS 
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Emergency Officials Excavators & Farmers 

Local Public Officials Affected Public & Schools 

Stakeholders 



ACCESS MIDSTREAM 
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Less than 20% are regulated 

12 States 

6,000 Miles 
of Pipe 

1 Million 
Stakeholders 



PUBLIC AWARENESS OUTREACH 
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ÅBrochures mailed to every house, business, government office, 
excavator, school and emergency responder near our pipelines 

ROW Mailings Campaign 

ÅAnnual training for every emergency responder and excavator in 
our regulated locations by collaborative sponsorship with pipeline 
industry 

Collaborative County Training Programs 

ÅAdditional training, sponsorship, online, print or face-to-face 
programs for emergency responders, public officials, excavators, 
schools, etc. 

Supplemental Training and Outreach 



PUBLIC AWARENESS OUTREACH 
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ÅBrochures mailed to every house, business, government office, 
excavator, school and emergency responder near our pipelines 

ROW Mailings Campaign 

ÅAnnual training for every emergency responder and excavator in 
our regulated locations by collaborative sponsorship with pipeline 
industry 

Collaborative County Training Programs 

ÅAdditional training, sponsorship, online, print or face-to-face 
programs for emergency responders, public officials, excavators, 
schools, etc. 

Supplemental Training and Outreach 

80% covered under òsupplemental outreachó 



HOW DO WE DO IT? 
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PARTNERSHIPS! 
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PARTNERSHIPS 

ÁWhere do you start?  

ÅWho 

ÅWhat 

ÅWhen 

ÅWhere 

ÅWhy 
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OUR PARTNERS 
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Emergency Officials 

Equipment Dealers 

State One-Call System 

Operators & Utility Owners 



COLLABORATION 
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Shared 
Programs 

Special 
Events 

Outreach 
Material 

 


